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Who Gives A Stuff About Climate Change and Who s Taking Action ?  

Chris Rosei, Les Higgins and Pat Dadeii  

Introduction  

Back in 2004 we reported on a values-segmented survey about attitudes to climate changeiii.  A number 
of people in focus groups agreed or disagreed with  a series of statements shown below in short form.  

Which one of these statements comes closest to your own attitude to the state of the 
natural environment?  

Statement:  

(1) I m not concerned; it doesn t worry me  
(2) The situation is not as dangerous as it is made out to be 
(3) It s dangerous. But not too late to actively restore  
(4) It s too late to prevent damage lasting centuries 
(5) Everybody should do something  
(6) We re all responsible  
(7) Government should legislate 
(8) Introduce an environmental tax   

Cultural Dynamics Strategy And Marketing (CDSMiv) have now re-run the same set of questions in a 2008 
survey but this time in more detail and in a large nationally representative survey.  Some of the results 
are reported below.  This forms part of a new British Values Survey involving hundreds of questions, 
which CDSM will publish in due course.  

The 2004 survey showed marked values differences.  For example Pioneers (especially FI and TX Flexible 
Individualist and Transcenderv) were significantly more likely than others to agree that  it s dangerous. 
But not too late to actively restore the natural environment .  So Pioneers, as opposed to Prospectors 
and Settlers, were the most optimistic and least likely to give up.  The only over-indexed group on 
Everybody should do something was the Prospector (about to become Pioneer) Mode Tomorrow 

People but the sample size was too small to really interpret that.    Agreement with the statement 
We re all responsible was heavily skewed towards Pioneers (Modes FI, TX and CE Concerned Ethical) 

and younger ABC1 females.  In contrast, Settlers (Security Driven) significantly disagreed with this idea.   

The importance of this is that it s not the public that thinks these things but in many cases a particular 
segment of the public with coherent linked values, and who can be motivated to act in particular ways.    

2008 Survey  

The 2008 survey used 1 

 

5 likert scales of agreement and disagreement and gives a much finer 
definition as well as using a nationally representative sample.  This time CDSM has also mapped the 
results on terrain maps which show a gradient of agreement or disagreement across the Values Map 
and the Values Modes that lie on it.   
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The Values Map (Britain 2007vi):  
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The Values Modesvii: 
Settlers (20%) Propsectors (40%) Pioneers (40%) 
RT Roots 
SS Smooth Sailing 
BNW Brave New World 
CF Certainty First 

GD Golden Dreamers 
HF Happy Followers  
NP Now People  
TP Tomorrow People 

TS Transitionals 
CE Concerned Ethicals 
FI Flexible Individuals 
TX Transcenders 

             



4     

Results From The 2008 Survey  

The terrain maps show a scale of agreement thus:  

  

It is therefore rare that everyone or nobody in a Values Mode agrees or disagrees with a statement but 
some of the biases are very strong, and in many cases they reflect the big differences across the map 
driven by the underlying differences in psychological needs.  
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The environment 

 

I m not concerned, it doesn t worry me. 
Slightly/Fairly/Very True (43%)  
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